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Hours of Viewing Share of Audience
July 1983 July 1982 July 1983 June 1983

ALL 2.24 2.39 1009 100%
BBC1* 0.79 0.83 35.29 36.7%
BBC2 0.27 0.32 12.09% 14 .29
TOTAL/ANY BBC 1.06 1.15 ' 47.29, 50.9%
ITV* 1.07 1.24 48. 0% 44 , 89,

~ CHANNEL 4 0.11 - 4,87 4.3%
TOTAL/ANY ITV 1.18 1.24 52.89 49 .19

* Please see note 2 below

Please note - The hours of Viewing figures for last year are not as published at
that time. As the number of weeks inclusion to the BARB month for this year
differs from that of last year, the last year figures have been re-calculated

to represent the comparative situation.

Share of Audience figures for the Network are repeated below, together
with figures for the individual ITV regions,

ITV CHANNEL 4 BBC1 BBC2

NETWORK 48.09 (44.8%) 4.8% (4.3%) 35.29 (36.7%) 12.0% (14.29)
LONDON 45.99 (41.4%) 4.8% (5.2%) 37.39 (38.8%) 12.0% (14.6%)
MIDLANDS (EAST & WEST) 49.89 (44.8%) 3.9% (4.5%) 34 .49 (36.49) 11.9% (14.39)
NORTH WEST 47 .49 (46.0%) 4.5% (4.0%) 35.99% (36.2%) 12.29 (13.8%)
YORKSHIRE 48 .49 (47.2%) 4.27 (4.0%) 34.99% (35.0%) 12.5% (13.8%)
CENTRAL SCOTLAND 48. 8% (43.0%) 5.2% (5.8%) 34.09 (36.7%) 12.0% (14.5%)
WALES & THE WEST 44, 5% (40.0%) 5.6% (5.3%) 37.3% (39.3%) 12.6% (15.4%)
SOUTH & SOUTH EAST 43.6% (39.1%) 4.8% (3.9%) 38.27 (41.1%) 13.4% (15.9%)
NORTH EAST 44, 87 (42.6%) 5.4% (5.1%) 37.8% (39.2%) 12.0% (13.1%9)
EAST OF ENGLAND 45, 4% (42.2%) 4.49 (4.3%) 37.49 (38.8%) 12.8% (14.7%)
SOUTH WEST 47 .49 (44.0%) 1.6% (1.5%) 39.09% (41.1%) 12.0% (13.4%)
ULSTER 50.9% (46.7%) 3.5% (3.8%) 36.7% (38.8%) 8.9% (10.7%)
BORDER 48.1% (42.2%) 3.5% (4.1%) 32.49 (37.2%) 16.0% (16.5%)
NORTH SCOTLAND 47.19 (46.4%) 4.3% (3.6%) 36.5% (36.9%) 12.1% (13.1%9)

- The Network Share figures are based on all BBC viewing and all ITV viewing in the U.K. For an individual ITV region, however,
the share of Audience is based upon the viewing of the individual ITV Channel, and all BBC viewing, in its region. This, therefore,
understates the total ITV share to the extent that there is viewing in that region of another ITV region’s transmissions. There is no
effect on Network Shares or zudiences. .

2. Figures for BBC1 include Breakfast Time and for ITV include TV—AM.

3. The figures'in brackets refer to the previous month.

Further enquiries to Michael De Salis, BARB, Knighton House,
56 Mortimer Street, London W1 Tel: 01-636 6866
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N.B. Individuals Viewing (millions) is

the average of the audience size over the duration of the programme.
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Please note that there was an error in the Top 50 Programmes
analysis published in the above document,.
Programme number 20 (Crossroads) was reported as the Thursday
7th July transmission - this should have read as the Tuesday

5th July transmission.

Please find enclosed a reissued corrected version of this
release. Please destroy your original copy.

AGB apologises for any inconvenience caused.




