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Summary
1. WATCHPOINTS
The new BARB panel was launched on the 1st of January 2002, as such, there is now a
discontinuity in the Trends in Television viewing report between the old and new BARB panel
data and this has been highlighted by reporting all the new panel data in bold.
We have also taken this opportunity to introduce some new data into the report, namely, the
universe and channel shares by broadcast platform, these are detailed in Table 6. The previous
Table 6 which showed the relative performance by BBC1 and ITV in the "Top 20" appearances
has been dropped since it was merely confirming the patterns in the tables showing
demographics.

The additional tables monitoring ITV performance against the ITV undertakings/benchmarks
have also been dropped since these are no longer in force.

2. AUDIENCE TRENDS

During the first quarter of 2002, the new BARB panel produced some turbulent audience data,
which overall recorded a fall in total television viewing and patronage.

In terms of share of viewing, both Channel 5 and the cable and satellite channels have
continued to increase share, thus maintaining the pattern set by the old panel.

Table 1 Average daily hours of viewing - all tv all individuals
Table 2 Trends in Channel Share - all Individuals (consolidated - including non-terrestrial)

Table 3 Weekly Channel Shares - This Quarter All Individuals (consolidated - including non-
terrestrial)

Table 4 Channel shares by demographics - all time - all individuals - 13 W/E 31st March 2002
(consolidated viewing including non-terrestrial)

Table 5 Channel shares by demographics - peak time - all individuals - 13 W/E 31st March 2002
(consolidated viewing including non-terrestrial)

Table 6 Channel Shares by Platform - All Time

Table 7 Average Weekly Patronage - All Individuals (Consolidated Data)
Table 8 ITV Target monitor

Table 9 ITV Profile Monitor (1900 - 2230)

Table 10 ITV Share Peak Time (1900 - 2230)


http://www.ipa.co.uk/media/tvtrends/2002/Q1/table6.cfm

TV Trends 2002 Q1 Table 1

AVERAGE DAILY HOURS OF VIEWING - ALL TV ALL INDIVIDUALS

Qtrl Qtr2 Qtr3 Qtr4 FULL YEAR
OLD PANEL
1991 3.41* | 4.09 #
1992 | 4.13 3.52 3.55 4.03  3.81
1993 | 4.07 3.41 3.34 393  3.69
1994 | 3.91 3.38 3.28 3.82  3.60
1995 | 3.94 3.38 3.21 3.84  3.59
1996 | 3.95 3.39 3.25 3.78  3.59
1997 | 3.89 3.41 3.29 3.77  3.59
1998 | 3.84 3.46 3.34 3.78 3.61
>1999 |3.91 3.48 3.35 3.93  3.67
>2000 | 3.86  3.49 3.43 391  3.67
>2001 | 3.95 3.46 3.34 3.75  3.62
NEW PANEL
>2002 |3.54

NOTES:

1. New panel commenced on 1st January 2002
2. Figures in italics refer to previous panel

* = Average of 8 weeks ending Sept 29th 1991
# = No average quoted because of panel change


http://www.ipa.co.uk/media/tvtrends/2002/Q1/table1.cfm#down#down
http://www.ipa.co.uk/media/tvtrends/2002/Q1/table1.cfm#down#down

TV Trends 2002 Q1 Table 2

TRENDS IN CHANNEL SHARE - ALL INDIVIDUALS (CONSOLIDATED - INCLUDING
NON- TERRESTRIAL)

ITV CH4 CH5 | Omog‘grrci a | co n:%t:: cia) | BBCL BBC2 | TOTAL
% | % % % % % % %

1997-Qtr1 343 108 11.4 56.5 3.8 | 117 | 100.0
60.7 19.0 20.2 100.0

1997 -0Qtr2 322 107 2.8 11.8 57.6 309 @ 119 | 100.0
56.0 186 4.9 20.5 100.0

1997-0tr3 323 106 3.1 12.1 58.1 302 | 117 | 100.0
556 182 5.3 20.9 100.0

1997-Qtr4 326 104 35 12.1 58.5 304 | 111 | 100.0
556 | 17.8 5.9 20.6 100.0

1998 -Qtr1 322 104 35 12.8 58.8 305 @ 107 | 100.0
547 176 6.0 21.7 100.0

1998-Qtr2 323 100 41 12.7 59.2 2901 | 1.7 | 100.0
547 169 6.9 215 100.0

1998-Qtr3 306 10.8 47 13.3 59.5 286 119 | 100.0
515 181 8.0 22.4 100.0

1998 -Qtr4 | 314 102 4.8 12.9 59.3 297 | 111 | 100.0
529 173 8.1 21.8 100.0

1999-0Qtr1 330 102 4.8 12.9 60.8 286 105 | 100.0
542 167 7.8 213 100.0

1999 -Qtr2 304 | 100 @ 5.4 14.3 60.1 282 | 116 | 100.0
50.6 167 8.9 23.8 100.0

1999 -Qtr3 305 10.7 @ 5.8 14.7 61.7 279 103 | 100.0
494 174 95 23.8 100.0

1999-Qtr4 308 101 | 55 14.1 60.5 29.0 | 105 | 100.0
509 167 9.0 23.4 100.0

2000-0Qtr1 |30.2 10.6 5.6 15.1 615 278 | 107 | 100.0
491 172 91 24.6 100.0

2000-Qtr2 | 295 105 | 6.0 16.3 62.4 26.6 | 111 | 100.0
473 169 9.6 26.2 100.0

2000-Qtr3 |27.8 110 57 17.5 62.0 271 | 109 | 100.0
448 177 9.2 28.3 100.0

2000-Qtr4 (294 99 | 56 17.7 62.6 269 106 | 100.0
470 158 89 28.3 100.0




2001-Qtr1 289 938 55 17.8 62.0 26.5 11.5 100.0
46.6 | 158 8.9 28.7 100.0

2001 -Qtr 2 275|104 | 57 19.4 63.0 26.2 10.7 100.0
43.6 | 16.5 9.1 30.8 100.0

2001 -Qtr 3 252 101 5.9 20.9 62.2 26.8 11.0 100.0
406 | 16.2 9.5 33.6 100.0

2001-Qtr 4 252 | 9.6 5.8 20.4 61.1 27.8 11.2 100.0
41.2 15.8 9.6 33.4 100.0

2002 -0Qtr1 25.1| 10.1 | 6.4 21.4 63.0 25.3 11.7 100.0
39.9| 16.0| 10.1 34.1 100.0

NOTE: Figures not in bold print refer to the previous panel




TV Trends 2002 Q1 Table 3

WEEKLY CHANNEL SHARES - THIS QUARTER ALL INDIVIDUALS (CONSOLIDATED -
INCLUDING NON-TERRESTRIAL)

OTHER TOTAL

ITV CH4 CH5 COMMERCIAL | COMMERCIAL BBC1 |BBC2 TOTAL
% % % % % % % %

Week Ending:-

09.01.02 24.0(10.9| 5.2 20.9 61.0 26.0|12.9(100.0
39.3|17.9| 8.5 34.3 100.0

13.01.02 2541 9.8 | 6.4 19.8 61.4 26.6( 12 |100.0
41.4(16.0(10.4 32.2 100.0

20.01.02 25.1|10.2| 6.4 20.3 62.0 26.4|11.7 |100.0
40.5(16.5(10.3 32.7 100.0

27.01.02 26.2(10.4| 6.2 21.0 63.8 25.4|10.9(100.0
41.1(16.3| 9.7 32.9 100.0

03.02.02 26.2| 9.8 | 6.4 21.3 63.7 24.9(11.2|100.0
41.1(15.4|10.0 33.4 100.0

10.02.03 26.7|10.4| 6.7 20.9 64.7 23.6(11.6|100.0
41.3|16.1|10.4 32.3 100.0

17.02.02 24.7|10.2| 6.5 22.3 63.7 25.3(10.9|100.0
38.8|16.0|10.2 35.0 100.0

24.02.02 25.1|10.1| 6.9 21.2 63.3 24.3(12.4|100.0
39.7|16.0|10.9 33.5 100.0

03.03.02 24.9|10.0| 6.9 21.5 63.3 25.4111.3|100.0
39.3|15.8|10.9 34.0 100.0

10.03.02 24.4|1 9.7 | 6.3 22.1 62.5 26.1|11.4|100.0
39.0(15.5|10.1 35.4 100.0

17.03.02 24.6|10.0| 6.0 22.4 63.0 25.3(11.8|100.0
39.0(15.9| 9.5 35.6 100.0

24.03.02 23.8| 9.7 | 6.9 22.4 62.8 25.4(11.9|100.0
37.9(15.4|11.0 35.7 100.0

31.03.02 2471 9.4 | 6.0 22.8 62.9 24.8(12.3|100.0
39.3(14.9| 9.5 36.2 100.0




TV Trends 2002 Q1 Table 4

CHANNEL SHARES BY DEMOGRAPHICS - ALL TIME - ALL INDIVIDUALS - 13 W/E
31st MARCH 2002 (CONSOLIDATED VIEWING INCLUDING NON-TERRESTRIAL)

Other Total
ITV CH4 CH5 . . .|BBC1 BBC2 Total
Commercial  Commercial

% % % % % % %
All Individuals |25.3| 9.7 | 6.5 21.4 62.9 25.3 | 11.7 |100.0
All Adults 25.5(/10.3 | 6.7 20.0 62.5 26.1 | 11.5 |100.0
16-34 21.9/109 | 6.3 29.7 68.8 21.9 | 9.4 |100.0
35-54 245| 9.4 | 6.3 24.5 64.7 245 | 10.7 |100.0
55+ 28.6|/105| 7.1 10.5 56.7 29.5 | 13.8 [100.0
ABC1 239|109 | 5.8 18.8 59.4 27.5 | 13.0 |100.0
C2DE 26.6| 99 | 7.3 20.8 64.6 24.5 | 10.9 |100.0
16-34 ABC1 [21.1|11.4| 5.3 29.0 66.8 22.8 | 10.5 |100.0
35-54 ABC1 |23.7|10.4| 5.9 21.5 61.5 26.7 | 11.9 |100.0
55+ ABC1 26.5|11.2 | 5.9 8.2 51.8 32.9 | 15.3 |100.0
16-34 C2DE  |23.1|10.5| 7.0 30.1 70.7 20.3 | 9.1 |100.0
35-54 C2DE  |25.1| 9.1 | 7.0 26.7 67.9 225 | 9.6 |100.0
55+ C2DE 29.7|10.5 | 8.0 11.7 59.9 27.6 | 12.6 |100.0
CHILDREN 242| 50 | 5.0 33.5 67.7 19.1 | 13.1 |100.0




TV Trends 2002 Q1 Table 5

CHANNEL SHARES BY DEMOGRAPHICS -
PEAK TIME * - ALL INDIVIDUALS - 13 W/E 31st March 2002
(CONSOLIDATED VIEWING INC NON-TERRESTRIAL)

OTHER TOTAL
ITV |[CH4 CH5 COMMERCIAL | COMMERCIAL |[BBC1 BBC2 TOTAL
% % % % % % % %

All Individuals | 30.6 | 8.5 | 6.2 16.7 62.0 27.3|10.8(100.0
All Adults 31.0, 85 | 6.4 15.6 61.5 27.5|10.9(100.0
16-34 24.8110.4| 6.3 24.5 66.0 23.9|10.1{100.0
35-54 29.0| 8.5 | 6.3 19.0 62.8 26.3|10.7|100.0
55+ 36.6| 7.6 | 6.5 7.4 58.1 30.5(11.3|100.0
ABC1 28.1|1 9.6 |54 15.0 58.1 29.4|12.6|100.0
C2DE 33478 |7.1 16.2 64.5 25.9| 9.7 [100.0
16-34 ABC1 | 22.8|11.2| 5.3 24.4 63.7 25.1|11.2|100.0

26.8| 9.8 | 5.7 16.8 59.1 28.2|12.7|100.0
55+ ABC1 32.9| 8.5 |53 6.4 53.1 33.6(13.4|100.0
16-34 C2DE |27.0| 9.6 | 6.9 24.9 68.4 22.5| 9.0 |100.0
35-54 C2DE |30.5| 7.5 | 6.9 21.2 66.1 24.6| 9.3 [100.0
55+ C2DE 38.8| 7.0 | 7.3 8.2 61.3 28.6|10.2|100.0
CHILDREN 26.3( 8.0 | 4.0 26.9 65.2 25.0| 9.8 |100.0

* 1800-2259




TV Trends 2002 Q1 Table 6

CHANNEL SHARES BY PLATFORM - ALL TIME ALL INDIVIDUALS - 13 W/E 31st

March 2002
OTHER TOTAL
ITV |[CH4 CH5 COMMERCIAL | COMMERCIAL BBC1 BBC2 TOTAL
% % % % % % % %
All Platforms | 25.1 |10.1 | 6.4 21.4 63.0 25.3|11.7|100.0
Dig-sat 19.3| 6.2 | 3.6 46.3 75.4 18.0| 6.6 [{100.0
Dig-cable 18.7| 6.5 | 5.0 45.0 75.2 17.9| 6.9 |100.0
Dig-terr 23.1| 8.0 | 6.2 30.8 68.1 22.7| 9.2 |100.0
Total dig 19.6| 6.5 4.1 44.6 74.8 18.3| 6.9 |100.0
Anlg-cable |21.9| 7.2 | 6.0 37.8 72.9 19.8| 7.3 |100.0
Anlig terr 30.1(13.3| 8.3 0.0 51.7 31.9|/16.4|100.0
Total anlg 246 8.7 | 6.0 27.4 66.7 23.6| 9.7 |100.0
PLATFORM UNIVERSES - HOMES
Dig- Dig- Dig- Total Total Anlg Anlg All
sat cable terr Digital anlg cable terr Platforms
01.04.01 5,583 | 2,223 974 8,716 15,865 1,637 |14,013 24,528
22.8 9.1 4.0 35.5 64.7 6.7 57.1 100

NOTE: Included in the total are a small number of homes (less than 1%) still receiving
analogue satellite signals




TV Trends 2002 Q1 Table 7

TABLE 7 - AVERAGE WEEKLY PATRONAGE - ALL INDIVIDUALS (CONSOLIDATED
DATA)

ITV cH4/cHs . O gpcigec2 A TV
Commercial At All
% % % % % % %

2001

January 88.4  79.7 |51.0 36.7 90.6 80.5 95.2

February 87.7 | 78.2 |50.2 37.4 90.3 80.5 95.3

March 88.0 | 77.2 |50.1 37.2 90.1 80.0 95.1

April 87.0 77.1 |50.0 38.5 89.7 76.9 95.0

May 84.4  74.3 |48.3 38.4 87.7 74.2 94.1

June 84.0  74.4 |47.5 38.1 87.1 73.1 93.7

July 81.8 72.6 |48.2 38.4 86.0 72.8 92.7

August 79.8 | 69.9 |48.9 37.8 84.4 72.3 91.0

September | 82.6 | 72.5 49.1 39.1 87.4 74.6 92.8

October 83.5 | 74.1 |50.7 39.5 88.3 75.5 93.7

November | 85.2 | 74.8 |52.3 40.1 88.6 77.5 94.2

December | 85.2 | 73.4 49.8 39.6 87.8 75.4 93.0

2002

January 83.1| 73.7 |48.9 38.4 85.3 | 75.6 91.1

February 85.7| 76.3 |52.0 41.3 87.2 | 77.2 93.5

March 84.2| 73.8 |50.0 41.1 85.5 | 76.6 92.9

April

May

June

July

August

September

October

November

December

NOTE: Figures not in bold print refer to the previous panel

PATRONAGE is defined as the percentage of the population tuning to a channel for at least three
minutes during the week



TV Trends 2002 Q1 Table 8

ITV TARGET MONITOR

ITV SHARE ITV LEAD OVER BBC1

PEAK TIME PEAK TIME

(1900-2230) (1900-2230)

‘Achieved‘ Target Achieved Target

Qtr 1 1998 38.2% 5.9 >6.4
Qtr 2 1998 37.7% 6.9 >6.4
Qtr 3 1998 37.1% 6.3 >6.4
Qtr 4 1998 38.3% 7.2 >6.4
1998 Total | 37.9% |38.0%
Qtr 1 1999 40.9% 11.5 >6.4
Qtr 2 1999 37.5% 8.5 >6.4
Qtr 3 1999 37.9% 9.2 >6.4
Qtr 4 1999 38.7% 8.8 >6.4
1999 Total | 38.8% |39.0%
Qtr 1 2000 37.7% 9 >6.4
Qtr 2 2000 36.3% 8.4 >6.4
Qtr 3 2000 35.7% 8.4 >6.4
Qtr 4 2000 38.7% 10.6 >6.4
2000 Total 37.1|38.5%
Qtr 1 2001 37.8% 10.0 >6.4
Qtr 2 2001 34.8% 7.1 >6.4
Qtr 3 2001 33.6% 5.6 >6.4
Qtr 4 2001 33.3% 3.8 >6.4
2001 Total 34.9




TV Trends 2002 Q1 Table 9

ITV PROFILE MONITOR

ITV PROFILE
PEAK TIME
(1900-2230)
16-34
16-34 |35-54| 55+ | Total |Target
Qtr 1 1999 24.4% | 29.7% |45.9% | 100.0%
Qtr 2 1999 25.7% 1 30.1% |44.2% | 100.0%
Qtr 3 1999 24.59% 1 29.1% | 46.4% | 100.0%
Qtr 4 1999 24.8% | 30.5% |44.7% | 100.0%
1999 Average | 24.8%0 |29.9% |45.3% | 100.0%
Qtr 1 2000 23.6%0 | 30.0% |46.4% | 100.0%
Qtr 2 2000 24.6%;  30.4% 44.9% 100.0%
Qtr 3 2000 22.1% | 29.2% |48.7% | 100.0%
Qtr 4 2000 22.9% | 30.0% |27.1% | 100.0%
2000 Average | 23.3%0 | 29.9% | 46.8% | 100.0% | 26.0%
Qtr 1 2001 22.6% | 29.9% |47.5% | 100.0%
Qtr 2 2001 23.2% 1 29.1% |47.7% | 100.0%
Qtr 3 2001 22.1% | 28.4% |49.5% | 100.0%
Qtr 4 2001 20.9% | 26.8% |44.4%  100.0%
2001 Average | 22.2% | 28.5% | 47.3%  100.0%




TV Trends 2002 Q1 Table 10

ITV SHARE PEAK TIME (1900 - 2230)

Indivs | Adults | Adults | Adults | Adults | Adults | Adults | Adults | Adults | Adults | Adults | Adults | Adults

ABCl | C2DE | 16-34 | 35-54 | 55+ 16-34 | 35-54 | 55+ 16-34 | 35-54

ABC1 | ABC1 | ABC1 | C2DE | C2DE
Qtrl
lbog 382 386 350 412 345 361 432 316 334 395 369 387
Qtr2
os | 3717 380 352 402 345 362 419 325 337 389 362 385
Qtr3
oos 371 374 345 395 340 347 418 318 324 386 358 367
Qtr4
oos 383 386 345 416 362 362 421 329 332 371 399 389
Qtrl
o965 409 412 379 437 379 386 453 347 358 419 401 413
Qtr2
56 375 378 342 405 367 358 400 339 330 357 389 384
Qtr3
569 379 383 353 404 351 357 422 328 336 385 366 376
Qtr4 7 1 4 4 7 2 7
Dog 387 390 35 8 369 369 9 336 338 373 39 30.
Qtrl
oo | 377 381 342 410 350 349 425 319 316 378 369 378
Qtr2 1 7 4 1 7 71
Sobe | 363 365 330 39 33. 346 399 313 350 358 35 37.
Qtr3 7 2 2 2 a2 27 2 2 1
00| 35 363 328 39.0 30 33. 6 6 99 389 320 36
Qtr4
oo 387 393 354 422 342 366 442 323 333 393 360 394
Qtrl
o1 378 381 339 414 327 353 437 296 315 387 350 385
Qtr2
Sooi| 348 353 309 384 304 330 403 272 208 362 325 360
Qtr3
Sobi| 336 340 302 370 281 310 399 250 281 351 301 336
Qtr4

5001 33.3 33.6 30.1 36.4 28.7 31.2 38.6 27.1 285 335 30.0 33.6

55+
C2DE

45.5

43.7

43.6

45.0

475

42.7

44.6

44.9

45.6

42.8

451

47.6

47.0

43.9

43.1

42.1



